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Every day, humanity tweets 500 million times, shares 70 million pho-
tos on Instagram, watches 100 million hours of videos on Facebook, and 500
hours of YouTube videos are uploaded every minute. The world has never
been more connected and more remote. The question, however, is, 'Who is

listening to the young people?' 'Who is listening to their voices?'

A few years ago, the World YMCA compiled a report with data col-
lected from 17,000 young people between the ages of 15 and 24 and coming
from 60 countries. The key themes from this survey were employment, human
rights, health, and the environment. Young people reported they need more
jobs, more training, more awareness, less discrimination, financial support,
access to facilities, excitement to participate in civic society, equal partici-
pation, and more resources. This study took over four years to be completed.
Over 40 years ago, YMCA Malta was among the first local civic organisations
that organised activities for and by young people such as youth festivals, film
and music festivals, artistic projects, initiated protests on domestic violence,

peace walks, and more.

As a continuation of the work that YMCA Malta has been doing for
the past years in youth work, this booklet contains the research and the fin-
dings of the Culture of Youths in Malta research - a research carried out by
Counsellor Dorianne Rotin and Trainee Social Worker Julia Bdring. This project
has been funded by the Small Initiatives Support Scheme and managed by
the Malta Council for the Voluntary Sector (MCVS). Our purpose behind this
small-scale research was to comprehend the culture of young people better.

To understand the culture of today's youths, we felt the need to get closer



to them to understand critical aspects such as recreational activities, belief

systems, interests, civic engagement.

Anthony Camilleri
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Executive Summelry

Research Purpose

The purpose of this research is to gather an understanding of what
makes part of young people's lives within the Maltese society. This study
yielded a number of recommendations for further research as well as a set of
tips particularly useful for those active in the field of youth as an aid in en-

hancing the sector's ability to reach young people proactively.

Design

The Research Design implemented for this study was a mixed-me-
thod approach. Eight semi-structured interviews were carried out with local
youth workers to gather an in-depth understanding, and a questionnaire was

distributed to young people ages between 15 and 29.

Results

The study produced various results from both the youth workers'

perspective as well as the young people’s views:

Results from youth worker interviews

* Engaging youths in programmes is difficult.

* Thereis an increase in the use of drugs - particularly synthetic drugs as

they are more readily available.
» Political affiliation is still influenced by the parent’s political views.
» Social media is what mostly influences young people.

* Family influence on general aspects depends on how close the family

members are.



Results from the questionnaires

*  31% of participants indicated living with a mother/female caregiver only,
while only 5% of participants live with a father/male caregiver, which mi-
ght lead to the understanding that within our society it still falls widely on

the woman to be the main caregiver.

*  59% of participants that consume cannabis are between the ages of 15
and 19, 41% of young people in this research that consume it are between

the ages of 20 and 25.

*  23% of young people suffer feel anxious about the future and fear failing

on a daily basis.

Limitations

The questionnaire was answered by 119 young people between the
ages of 15 and 29. The number of responses is too little to yield results that

could be generalised to the entire youth population.



Introduction

Culture has the ability to change entire societies, strengthen local
communities and forge a sense of identity and belonging for people of all
ages, including young people. The topic of youths is one of the most com-
monly discussed within the various disciplines, including the social education,

sociology and the psychological field (Smolik, 2014).

Research Purpose

The aim of the research is to explore what forms part of local young
people’s life. While the main focus is to look at culture through young people’s
eyes, the study also looks at the understanding that local youth workers have
of what forms part of the youth's world, looking also into difficulties they
encounter in engaging them in activities, such as volunteering. The purpose
of researching specifically this aspect is to aid in the understanding of what

support they would need.

Structure of the Booklet

The section presented above gives a general overview of the struc-
ture of the research carried out. The next section presents the literature re-
search available on youth culture. This is followed by the presentation of
the methodology used to carry out the research, while the fourth chapter
explores the findings gathered. The report closes with a concluding chap-
ter presenting recommendations for further research and for people working

with youths.



Literature Review

Introduction

Research about youth culture implies that youths matter. Young indi-
viduals should be valued and respected as people with their rights, responsi-
bilities as well as problems that need to be addressed (Lundgvist, Allodi &
Siliehag, 2019). The reality of young people can be approached from various
points of view. This chapter will look into the literature available on youths

and on youth culture.

The Culture of Youths

The research on youth culture has a long-established history. The
first powerful work to date came from the “Centre for Contemporary Cultural
Studies” (CCCS), founded in the 1970s, at Birmingham University. An extraordi-
nary achievement of the work was to discover youth-subcultural movements
inside a system of social response and resistance against dominant chains of
command. Most of these considerations recognize social class as the major

activator for the advancements of youth subcultures (Bhat, 2016).

Since the 1990s, the assumption of an increasingly individualised so-
ciety has been part of youth culture research and caused the development
of an advanced approach. The concept of individualisation is based on the
fact that the individual is not only able to make decisions but also obligated
to do so. Global phenomena offer new opportunities for improvement and
innovation of one’s self and collective wellbeing. On the other hand, the des-
cribed dynamic creates a state of infinite and ever-changing risks, which are

experienced as responsibilities and forces (Ray, 2005).
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Aspects associated with social changes in western society are edu-
cation, the deregulation of the labour markets, or new diversity in the access
to resources across and within countries. Globalisation and transnationality
free people from old networks and allow them to negotiate new social rela-

tionships and meanings (White et al., 2017).

Many researchers have failed to recognise that youth culture conti-
nues to be shaped by socio-structural circumstances. At the same time, other
authors emphasise the importance of socio-structural classifications, but it
remains as a side note so that in the end, society is nonetheless characterised

as highly individualised (Hoffmann, 2011).

Young people's lives and cultures distinctly are intertwined in a glo-
balised world. Although the process of globalisation and its impact on life
and cultures has been documented throughout history, it exhibits unique cha-
racteristics in the modern sense as a result of its social, economic, and techni-
cal advancements. Globalisation and its socio-economic consequences have
a significant impact on how young people see themselves and adopt their

views and values (Knapp & Krall, 2021).

An initial spark for the critical consideration of the individualisation
hypothesis was published by Rainer GeiBler: “Kein Abschied von Klasse und
Schicht” (“No farewell to social class”), acknowledges an increasing differen-
tiation of lifestyles, but can prove that this does not go hand in hand with the
disappearance of vertical structures in society. There is still an urgent need to
explore which social experiences, practices and behaviours constitute part of

youth culture (Hoffmann, 2011).



Youth Work in Malta

Youth work seeks to create a safe, supportive and flexible environ-
ment for personal development and support (Durst, 2015). Locally, the Ca-
tholic Church initiated work with young people through their various orga-
nisations, such as the Society of Christian Doctrine and the Salesians during
the 1900s. This paved the way for other organisations, such as the Maltese
Catholic Scout Association and Girl Guides in the 1920s, becoming one of the
most active voluntary organisations locally. The voluntary sector remained
the main source of provision of youth work till the 1990s (Teuma & Zammit,
2019). In 1992, the educational system recognised the impact of local youth
work was having locally, resulting in the University of Malta establishing what

today is known as the Department of Youth and Community studies.

Avyear later, in 1993, the 1st Youth Policy was published. The gradua-
tion of the first cohort of students led to the establishment of the Maltese
Association of Youth Workers in 1998. 1999 saw another publication of a
Youth Policy followed by another one in 2004 and the last one in 2010. The
same year saw also the establishment of Agenzija Zghazagh, the national
youth agency (Teuma, 2014). In 2004, Malta became part of the European
Union providing youth work with the possibility of growing and strengthe-
ning through the provision of new funding opportunities, such as the Youth in
Action scheme. Youth work is politically and formally recognised through the
Youth Work Profession Act 2014. The Act defines youth work as:

A non-formal learning activity aimed at the personal, social

and political development of young people. Youth workers

engage with young people within their communities, inclu-

ding the voluntary sector, and support them in realising

their potential and address life's challenges critically and

1
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creatively to bring about social change. Youth work takes
into account all strands of diversity and focuses on all
young people between 13 and 30",

(Youth Work Profession Act 2014, A386)

Mental Health and Youths

In the WHO European Region, mental iliness is the primary cause of
disability. One out of every four people will develop a mental health problem
at some point in their lives, with 50% of all mental health issues beginning
before the age of 14 (Situation of Child and Adolescent Health in Europe 2017,
2018). Suicide is the third largest cause of death in those aged 15-19 years,
and depression is one of the top causes of sickness and disability among
teenagers. In people ages between 10-19 years old, mental health disorders
account for 16% of the worldwide burden of disease and injury (Adolescent

and Young Adult Health, 2021).

As children and adolescents grow and mature, it is natural for them
to suffer from various forms of emotional pain. For example, it is not uncom-
mon for individuals to be anxious about going to school, or for teenagers to
have brief episodes of despair. Difficulties arise when symptoms persist and
young people would not be managing to cope with developmental tasks and
life events to an adequate level. Mental health affects youths in different
ways. For example, the relationship with family and friends. Dealing with a
mentally disabled person is a challenge and not always the social network of
the affected individual is strong as well as patient enough to support them.
Sometimes the vicious circle of isolation leads to a worsening of symptoms
and possible development of further mental diseases (Youth.gov, n.d). Some

students with mental health issues have a hard time succeeding in school.



Their actions, ideas, and emotions interfere with their ability to per-
form properly. In addition, learning is affected by poor concen-
tration and distracting interactions with peers (Youth.gov, n.d).
These circumstances increase the probability of early school leaving, school

suspensions, or engagement in risky behaviour.

As evidenced by a slew of comments and opinion articles arising
during the COVID-19 pandemic, mental health is a major problem during
this specific pandemic. (Duan & Zhu, 2020; Ho, Chee, & Ho, 2020; Holmes
et al., 2020; Yao, Chen, & Xu, 2020). According to new research from Chi-
na, the COVID-19 pandemic had significant negative mental health conse-
quences (Wang et al., 2020), and those consequences may be especially
severe among persons under the age of 35. (Huang & Zhao, 2020). During
public health crises, youths, particularly those with mental health issues, are
mostly vulnerable. With the outbreak of Covid-19 things needs to be adapted
and done differently. Young people had to make one sacrifice after another.
Closure of schools, hobbies that were restricted, physical contact with friends
was not possible, all factors that had a severe impact on the wellbeing of the

youth (Hawke et al., 2020).

The physical restrictions set, augmented the risk for young people
to suffer from severe mental health reactions to the outbreak. Planners at-
tempting to modify mental health services to fulfil social/physical distancing.
Recommendations to regard youths with physical health concerns as a vulne-
rable group of people were set in place to ensure that mental and physical

health support are properly integrated (Hawke et al., 2020).

13



14

Substance Use and Youths

One theory regarding substance use, in certain youth subcultures, indicates
that each subculture has its drug of choice. For example, the hippies favoured
LSD, and Ravers, nowadays, consume mainly MDMA (Gidley, 2001). The afo-

rementioned theory also depends on the region and availability of the drug.

Adolescents who use substances are at risk for short-term difficul-
ties such as accidents, unsafe sexual activity, and overdose. Young people's
brain development is also influenced by substance use. If adolescents re-
gularly consume alcohol, marijuana, nicotine, or other drugs, they are more
vulnerable to the effects and more likely to develop long-term consequences
such as mental disorders, underachievement in school, and higher rates of

addiction (Levy, 2020).

Research shows also the relationship between future orientation
as a deterrent for substance use. The research carried out by Klanjsek and
Tement, (2019) explored the relationship between alcohol, marijuana and
hard drugs, future orientation, different parenting styles and family housing
conditions of Slovenian youths. Results highlighted the impact an authori-
tative parenting style and housing conditions have on the shaping of future
orientation. Both having an authoritative parenting style as well as having

adequate living conditions resulted in a lower chance of substance use.

Politics

Research carried out within the last decade has revealed a decrease
in interest in political affiliations of young people (Keating & Melis, 2017; Stor-
lus, 2014; Milner 2010). The research carried out by Keating and Melis (2017)

which discussed the use of social media for political purposes found that



participation of young people in politics has shifted from distribution in per-
son of leaflets and letters to using social media, decreasing the amount of
physical presence. The study showed that all organization and coordination
took place electronically, mainly via Facebook, being the most popular social
platform in Norway at the time the study was carried out. The understanding
of the local scenario gives the opposite perspective. According to an article in
The Times of Malta, of 2012, with the title 'Young people and politics’ youths
have the understanding that they need to be actively involved politically to

be in a position of implementing change.

Influences

Social media

Social Media is a way for people to interact with others all around
the world but always within a framework that influences perception and at-
titude. A complex society is not homogenous because of the various back-
grounds, opinions, and cultures. Social media affects youth culture in both
positive and negative ways. They have a notable impact on the norms, va-
lues, interactions, and daily lifestyles. Internet content dares consumers to
reflect on their ideology, thoughts, and point of view. Despite youth being a
cultural construct, social media have a significant influence on them (John-

son, 2014) and plays a significant role concerning mental wellbeing.

Social Media create paths for networking, communicating, and
participating. Connecting with different people that share similar opinions
can help build relationships with potential business partners or new friends.
The internet increases access to certain opportunities and international

knowledge.

15
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Furthermore, social media can open ways for self-expression. Creativity has
value for a person, not only for the pragmatic purpose of finding a solution
to a problem but also to enhance the quality of life. Creative activities can
increase self-esteem, motivation, emotional resilience or assist in coping with
traumatising life events (Creek, 2008). With people one feels close to is very
important. In absence of having the people one is close to close by, can do so
through social media making social media an important means of supporting

individuals in their daily life (Creek, 2008).

On the other hand, social media can lead to addiction, the feeling
of missing out, isolation, or losing focus on one's social life, which includes
neglecting relationships with friends and family. Loneliness is connected to
various mental disorders, for example, depression, personality disorders, or
insomnia, which, in turn, affects interactions with the socio-economic envi-
ronment (Mushtaq et al,, 2014). An estimated 27% of young individuals who
spend more than 3 hours a day on social media are at risk of developing an
addiction. Even though interactions occur on these platforms, studies show
that these people lack social skills, have worsened anxiety in groups, have
negative body image, and have lower levels of empathy (Hilliard, 2021). So-
cial media play a huge role in the life of young people, by helping them stay
in contact with each other and the world, but at the same time affect their

mental health and overall development.

Family and friends

Connection and the sense of belonging play an important role in
everyday life. We live in constant interaction. People need to make connec-
tions in their lives, in their work, and their families. Constructing and maintai-
ning these bonds is essential for human health and wellbeing (Martino et al.,

2015).



Therefore, the importance of social interactions and friendships should
be particularly encouraged, as they can have a therapeutic effect on indi-
viduals. Social connection should be seen as an essential aspect for men-
tal wellbeing, just like physical activity is perceived (Martino et al., 2015).
Moreover, people have been living in groups for thousands of years. A me-
ta-analysis by Brigham Young University examined 148 published articles on
the impact of human interaction on health outcomes. They report that so-
cial contact with friends, family, neighbours, or colleagues improves survival
rates by 50% (Martino et al., 2015). In other words, the importance of a social
network cannot be underestimated. The outside world, particularly the peer
group- ensures the transfer of culture and adaptation to the environment, in

addition to talent (Hogeschool Inholland, 2004).

Contact with peers aids children's and adolescents' psychosocial
development, as well as the acquisition of cognitive and emotional skills, as
well as communication and interpersonal skills. During adolescence, the pe-
riod of life between the ages of 14 and 18, young people are very significant
to each other. They become each other's practice partners in dealing with
conflicts and controlling aggressiveness, in exploring intimacy and sexuality,
in maintaining social ties and learning to trust others, in putting oneself in the
shoes of others, and demonstrating consideration for one another. Therefore,
we can conclude that the surroundings of the youths influence them in diffe-

rent ways. (Hogeschool Inholland, 2004).

Diet culture among youths
Young people seek out examples from which they can learn as they
mature. They achieve this in a variety of ways, including eating and looking

good. Young children do this mostly within the family; as they grow older,

17
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classmates and media role models have a greater influence. Young people
reflect on what they perceive in their environment. More than that, young
people exaggerate and (re)respond to the problems that contemporary so-
ciety is facing. As discussed by Vandeputte & Braet, (2010) young people
do not want to be overweight but do not want to be obsessed with what
is on their plates either, which could lead to eating disorders. Adolescents
will push boundaries in their taste preferences just as they do in other areas
(Petty, Salame, Mennella & Pepino, 2020). Extreme tastes, as well as a variety
of tastes and taste connotations, are put to the test. They look for tastes
that 'come out and are associated with what they wish to stand for in their
search for identity: a self-assured vegetarian, a spicy person, a gourmet, or
a super-healthy daredevil. Naming what they appreciate and occasionally
providing it exclusively for them indicates their growing individuality develop-

ment (Vandeputte & Braet, 2010).



Research Design

Every study adopts a specific research design. The research com-
prised two phases, each of which used one of the traditional research me-
thods, leading to the use of what is termed in literature as Mixed-Method
Research. This method has been established as a third methodological mo-

vement in the past years (Teddlie & Tashakkori, 2009).

The first part of the research used a qualitative methodology. The
qualitative research method “infuses an added advantage to the explora-
tory capability that researchers need to explore and investigate their re-
search studies” (Alase, 2017). Eight semi-structured interviews were carried
out with qualified and warranted youth workers working in various fields
with young people. The interviews were carried out to get an understanding
of what youth workers see as comprising part of the young people's culture
as well as the challenges they face when working with young people. Youth
workers working in various entities were sent a recruitment letter, explai-
ning the objectives of the research. These were followed up by a reminder
in a second email. Together with the information letter, a consent form was
sent, explaining the rights of prospective participants. The consent form was
sent back by all participants, signed, prior to the start of the interview. The
form was kept by the researcher and a copy was given to the participant.
The eight semi-structured interviews were carried out during the months of
September and October 2021. Participants for this part of the research were
aged between 30 and 42, and had been working with young people for more
than four years. Six of the eight interviews were held face to face, whereas
two interviews were held online, due to quarantine because of COVID-19 res-

trictions. To ensure confidentiality participants were given a pseudonym.

19



The interviews were transcribed and were analysed using a Thema-
tic Analysis approach. As explained by Creswell (2013) the participants’ ‘lived
experiences’ aid in making sense of the research analysis. All eight interviews
were transcribed to initiate the coding process. The words or phrases that
were common in the participants’ responses were highlighted to aid the ex-
traction of common themes. Data analysis is often, as explained by Debono
(2020), subjective and depends on the judgement of the researcher, putting
the researcher in the position of relying on her own clarifications. The figure

below represents the steps of the approach.

Transcribe

Taken notes of items
of interest

~
Code across the
entire data set

Search for themes

Mapping provisional
themes & their
relationships

Define & name
themes

Finalise analysis

The Steps of the Thematic Approach (Braun and Clarke, 2013; 2006 as cited
in Ngulube, 2015)



The second part of the research comprised of quantitative method
of research, making the research a mixed-method one. As explained by Gay,
Mills and Airasia (2009), quantitative research comprises the collection of
numerical data through which the variables and the phenomena of interest
are explained. Through this part of the research, youths within the Maltese
society provided their own perspective of what forms part of their culture.
An online questionnaire was the best choice for this part of the research tar-
geting youths as, as explained by Zammit (2010), they constantly make use
of technology. This questionnaire was posted on the YMCA Facebook page,
providing the possibility to all young people between the ages of 15 and 29
to participate in the research. Online questionnaires provide anonymity as
they lack face to face interaction between researcher and participant. In ad-
dition, anonymity increases and enhances the level of honesty from respon-

dents (Warner, Appenzeller, Grieger T, et al. 2011).

Brown (2011) described questionnaires as a text-based instrumentin
the form of questions to answer by indicating a response. The questionnaire
contained 61 questions, varying between, multiple-choice and open-ended
questions, taking between 30 to 40 minutes to compile. The questionnaire,
a copy of which can be found in Appendix A, elicited responses revolving
around 11 categories starting with gathering demographic and other general
information related to the gender identification and age of the participants.

The questions proceed with tackling the below areas:

. Family Life
. Everyday Living
. Daily Lifestyle

. Social Life

21
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. Technology

. Finances Food

. Biggest Influencers in Life
. Hopes and Aspirations

. Fears and Worries

All questionnaire responses were coded with the aid of Google Form
Responses and Microsoft Excel. For Close-ended questions, coding was car-
ried out by assigning a numeric value to each response. This aided the pro-
cess of data entry and analysis. Open-ended questions were coded by crea-
ting a list of categories based on the responses given in which the answers
were allocated. All of the coded data was then either entered by hand or else

processed via online systems.

Calculating the Sample Size

An online sample calculator was used to determine the sample size
required for this study. The sample size was calculated using a confidence
level of 95%. The total population has been calculated in accordance with
the National Statistics Office News Release document (2020). In 2019 the po-

pulation of young people that falls within the population for the study was:

Age Number of Youths
15-19 years old 11,000
20-24 years old 17,000
25-29 years old 24,000
Total njgtl?%r g;gﬁigtgzrr]naking 52,000

Table 1: Population of Youths in Malta



After calculation, the sample size resulted in collecting answers from

382 questionnaires. The calculation used is found in the below table:

Sample Size:

This means 382 or more measurements/surveys are needed to have a confidence level of 9
that the real value is within +5% of the measured surveyed value

Confidence @
Margin of Error: @
Population Proportion: @ Use 50% if not sure
Population Size;@ Leave blank if unlimited population size.

Limitations

It is important to point out that even though all participants needed
for the qualitative part of the research were recruited, making the response
valid enough in relation to the method adopted, the responses gathered
via the questionnaires yielded the opposite result. The number of responses
gathered was that of 119, making it too small of a sample to represent the

whole population.

23



Results and Discussion

The first part of this chapter analyses the findings related to the in-
terviews carried out with the youth workers. This provides an understanding
of what those working with young people observe and the challenges they
face. The chapter proceeds then with analysing the data gathered from the

questionnaires through which young people’s viewpoints were collected.

General Information - Youth Workers

All participants interviewed have been working as youth workers
for a minimum of four years. Four of the eight participants are male and the
other four are female. To respect confidentiality, every participant was given
a pseudonymous name that was chosen by themselves at the beginning of
the interview. Participants come from various fields, with the majority working
in the education sector. Two of the participants work with local NGOs in the
wellbeing sector and another participant works in the field of homelessness.

One participant works in the field of addiction.

Pseuﬂzm{énous Age Range Y?::;:fl:\ilgf:;k Area of Work
Daniela 35-39 5 Wellbeing
Jacob 40-44 8 Addiction

John 30-34 4 Wellbeing
Mark 35-39 5 Education
Mary 35-39 5 Education
Maria 30-34 4 Education
Michael 30-34 6 Homelessness
Stephanie 35-39 o) Education

Table 2: Youth Workers General Information
24



The presented thematic analysis resulted in three main themes,

which are further explained in Fig. 1 below. The table below shows the main

theme followed by the subthemes within each theme. The below will be dis-

cussed both in relation to the results generated from the interviews with

youth workers as well as from the questionnaires filled in by young people.

General
Demographics

Difficulties Youth

The Encounters
within the Field

Workers Face

Motivating Young

People

Volunteering &

Young People

Family Structure

Family Structure

Parenting Styles

Daily Schedule

Diet/Food

Daily Life

Themes

Fig. 1: Themes

Influences in Life

The Future

Finances

Mental Health

Biggest Influences
& Why

Topics of Interests

Family Influences

Social Media

Politics

Fears

10 Years from Now

Employment

Family Life

25



General Demographics - Questionnaire Results

The first 10 questions of the questionnaire focused on the acquisi-
tion of general information related to the young people taking part in the
research. 55% of responses came from youths between 15 and 19 years old,
3% between 20 and 24 years old and 2% between the ages of 25 and 29
years old. The majority of participants were born with female biological sex
whereas 25% of respondents were born with male biological sex, as shown in

Fig. 2. None of the participants was born intersex.

Sex of the Participants

80%
70%
60%
50%
40%
30%
20% 25%
10%

0%

Female
= Male

m Intersex
0%
Female Male Intersex
Fig. 2: Sex of Participants
When asked which term best describes their gender, 11% of partici-
pants answered with their sexual orientation and therefore did not provide

relevant data. This might indicate that there are some challenges for people

to differentiate between sexual orientation and gender identity.
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Gender
Cis-gender Man ‘
Non-Binary 7%
Genderfluid

Replied with their Sexual Orientation 1%

w

0% 10% 20% 30% 40% 50% 60%

Fig. 3: Gender of Participants

Participants identifying as cis-gender women represent 55% of par-
ticipants, and people identifying as cis-gender men represent 19% of parti-
cipants. In total, 74% of participants in the research identify as cis-gender
people. Out of 119 participants, 7% of them identify as non-binary, and 3%
identify as genderfluid. None of the participants identifies as demiboy, while
2% of them identify as demigirl. Transwomen represent 1% of participants,

while 2% of participants identify as transmen.

Respondents were also asked about their religion. 45% of partici-
pants declared that they do not have any religion. A total of 38% of partici-
pants are Christians, of which 9% identified as just Christians, with no refe-
rence to a specific Christian religion, 7% specified they are Roman Catholic,
2% are Orthodox and 1% Evangelic. 3% of participants that stated they do
not affiliate themselves with any religion said they have been raised as Ca-
tholic, having grown up in a Christian family. 2% out of the total respondents

stated they are Muslim, 1% Wicca and 1% Bahai Faith.
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5% of respondents stated they are Agnostic and another 5% that they are
Atheist. A total of 42% of respondents associate with no religion. 51% of these
explained they have no religion (including also those that chose atheism
and those brought up in a Christian family) and 7% indicated believing in
something, but not associating themselves with a specific religion (these in-

clude participants who answered being Agnostic).

Religion

2%{%/-1%

= Agnostic \
m Christian

m Muslim

m Wicca

m Bahai Faith

Fig. 4: Religion of Participants

= Affiliated to no religion
m Brought up as Christian
m Atheist

28



Theme 1: The Encounter within the Field

The first part of the interview questions yielded information related
to the difficulties youth workers encounter when working with young people.
Seven of the eight youth workers mentioned that they encounter difficulties in
having young people that are committed. As Jacob explains “I-iktar diffikulta
li nsib hija I-attendenza v li zghazagh jikkomettu ghall-attivitajei”. (The most
difficult that | find is attendance and that youths commit to the activities”).
Daniela added that “they tend to be a bit diffident, being a professional they
see someone who will want to tell them what to do”. Mark provided the op-
posite response explaining that the difficulties encountered are more envi-
ronment-related that “their life is becoming too hectic. They have school, then
after school they need to do a lot of homework, they have private lessons
and some sports, so, yes. Lack of time for themselves”, mirroring what stu-
dies, such as that of Terzian, Giesen, and Mbwana (2009) discovered through
their study. In fact, the study revealed that participants would not attend

programmes after school hours as they would hinder one’s academic rigour.

Stephanie, John, Mary and Maria all explain that what hinders youth
participation and commitment is more related to what is within them rather
than because of external factors, discussing that in the majority of cases it is
due to them having a “low self-esteem” impacting their belief in being able
to do things. Studies carried out way back in the 70s as the one of Rosenberg
(1979) as quoted in Augestad (2017) show that a person with low self-esteem
perceives themselves as not competent in domains the person would aspire
to excel into, which ties to another common theme that developed from this

part of the study, that of motivation.
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Motivation and young people

In an attempt to create and improve programmes young people will
participate in, the general public needs to learn about the necessities of this
target group (Odoh & Innocent, 2014). Participants were asked what could
motivate them to participate in an event/activity. All of the participants men-
tioned aspects revolving around the notion of engaging through providing
what is distinctive, meeting the personal needs of the participant. In fact the
same results emerged from a study carried out by Dworkin et al. (1996), ex-
plaining that lack of participation was due to the programmes failing in mee-
ting the personal goals set. Tied to this, the same study revealed structural
barrier as another factor, which mirrors what Stephanie and Jacob explained
by giving concrete examples, such as not being able to catch the bus to at-
tend an event (Stephanie) or lack of having the place equipped with things
thatinterest them, which is a way both Daniela and Michael mentioned would

motivate young people to attend regularly a youth programmes.

Volunteering

John starts with explaining the different motivations young people
would have for volunteering, distinguishing between two categories within
society, one of them being “dawk li generalment jghinu biex jaghtu xi haga
lura lis-soéjeta”, (“those that usually help to give something back to society”),
mirroring what research, such as that carried out by the CYE European Asso-
ciation in cooperation with the Directorate of Youth and Sport of the Coun-
cil of Europe "Opportunities and Challenges in Youth Work, Inclusion and
Conflict Solving” which discussed the immense contribution volunteering pro-
vides towards building society both on a local as well as on an international
level, pointing out also the difficulties encountered in finding and retaining

volunteers.



Questionnaire responses related to the participation in voluntary work acti-
vities amounted to only 14%, reflecting what has been discussed further up
in relation to difficulties in engaging young people. According to the results
of the questionnaires, the majority of volunteering carried out is from those
aged 20 to 24 years old (35%), followed by volunteers between 15 and 19
years old (35%) and 6% for those between the ages of 25 and 29 years old.
Out of these 14%, the majority, 24%, volunteer with the Scouts, partially reso-
nating what historically has been one of the greatest sources of youth work.
12% volunteer in shelters for animals. The rest of the respondents that carry

out voluntary work do so within different fields as shown below.

Participation in Voluntary Work
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Fig. 5: Participation in Voluntary Work

31



One important thing that was mentioned in relation to motivation for
participation in voluntary work was to provide the opportunities, as explained
by Daniela, “to do things which make sense to them” further explaining through
anexample showing howthe use of technology can be atool forengaging more
volunteers. John explains that there are those volunteers who volunteer to feel
accepted "hemm dawk li jghinu biex ihossuhom accettati" (“there are those

that help so they feel accepted”).

32



Theme 2: Family Structure

Family structure

When we asked participants who they live with at home, 63% replied
they are living with a mother/female caregiver and a father/male caregiver.
The majority of young people who took part in this research are growing up
in a traditional family unit with two caregivers of the opposite sex. Out of the
119 participants, 31% of them said they are living with a mother/female care-
giver only. This figure goes down to 5% when it comes to young people living
with a father/male caregiver only. This might lead to the understanding that
within our society it still falls widely on the woman to be the main caregiver.
None of the participants lives with 2 mothers/female caregivers, whereas 1%

of participants live with 2 fathers/male caregivers.

The majority of the main caregivers of the participants work on a
full-time basis, representing 78%. 12% of respondents answered that their
main caregiver is unemployed whereas 10% explained their main caregiver
works on a part-time basis. Those participants coming from a family with two
caregivers, which represent 55% of respondents, have a second caregiver/

parent working on full-time basis as well.

Employment Status of Caregivers/Parents
90%
80%
70%
60%
50%
40%
30%
20%
10%
0%
Full time Part time Unemployed

Caregiver/parent 1 Caregiver/parent 2

Fig. 6: Employment Status of Caregivers/Parents
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40% of participants have 1 step-sibling. 81% of participants who
answered having 1 step-sibling said they are living with both a female and a
male caregiver/parent. 26% of participants stated they have 2 step-siblings,
whereas 6% have 3 and 5% have 4 step-siblings. 2% answered they have 5

step-siblings and 1% answered they have 6 step-siblings and more.

Parenting style

Participants have been asked to evaluate the parenting style of
their caregivers, on a Likert scale of 1to 5, 1 being not strict at all and 5 being
very strict. The majority of responses, 44% yielded a balanced answer, sta-
ting that the parenting style used is well-balanced. 21% of participants feel
the style leans more towards it being strict whereas 17% of participants ex-

plained the style leans more towards a lenient approach.

Parenting Style

m Strict
m Well-balanced

m Not strict

Fig. 7: Parenting Style
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Theme 3: The Life Youths Live

Research has vastly supported the understanding that during the
adolescent stage young people develop a sense of purpose. This is moulded
very much within the context one is and also through what supports one’s
existence, starting from what is basic, such as food and finances to aspects

that require more safety to be present, such as mental health.

Daily life

Participants were asked to describe how they structure their day,
starting with indicating their waking up and sleeping patterns, results
showing a direct relationship between waking up early and sleeping early

during the week and waking up and sleeping late during weekends.

Waking Up Time

6%

T1am onwards
6%

9am to 11am
2%

].

7am to 9am
5am to 7am
0%
Before 5am
0% 10% 20% 30% 40% 50% 60%
Before 5am 5am to 7am 7am to 9am 9am to 11lam  11am onwards

m weekends 0% 17% 37% 40% 6%
m weekdays 5% 37% 50% 2% 6%

Fig. 8: Waking Up Time
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Sleeping Time

- 68%
After midnight
18%

o 18%
10pm - midnight
31%

14%
8pm-10pm
52%
0%
0%

Before 8pm

0% 10% 20% 30% 40% 50% 60% 70% 80%

Before 8pm 8pm-10pm 10pm - midnight After midnight
m Weekends 0% 14% 18% 68%
m Weekdays 0% 52% 31% 18%

Fig. 9: Sleeping Time

When analysing the relationship between waking and sleeping time,
responses show that the later young people wake up the later they go to
sleep. When looking into the lifestyle of the young person, specifically in rela-
tion to substance use the research found that there is no difference between
participants that consume cannabis on a regular basis and those that do
not in relation to their waking up times. 80% of respondents who wake up
between 7am and 9am consume Cannabis regularly, opposite to what has
been found in recent studies such as that of Dzodzomenyo, Stolfi, Splaingard,

Earley, Onadeko, Splaingard (2015).

Diet

Inrecentyears Malta has seen anincrease in restaurants serving food
from different parts of the world and for different dietary needs. Going out
with friends, as already mentioned in the previous section, is what local youths
spend most of their money on, mostly going out to eat and drink. In fact, 92%

of participants answered that they like to eat at various restaurants, whereas



the remaining 8% prefer to eat at home.

With the increase of diversity in food, we saw also the embracing
of different associations with specific diets, some stemming from health rea-
sons, such as in the case of a gluten-free diet, and others sprouting from prin-
ciples adopted by the individual, such as in the case of a vegetarian or vegan
diet. The pie chart below shows the majority of young people do not asso-
ciate themselves with a specific diet, amounting to 84% of total responses.
9% answered they are flexitarians, 4% follow a gluten-free diet whereas the
remaining 4%, composed solely from the group that prefers to go and eat

from restaurants, explained they are vegan.

Preferred Diet

4%

= No specific diet
m Gluten free
m Flexiterian

= Vegan

Fig. 10: Preferred Diet
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Finances

Money has a major influence on the functioning of society, which in-
fluences a person’s decision when it comes to spending and saving up money
(Dinu, Stanesch & Barbu, 2020). 26% of participants explained that they have
less than €50 available per week, followed by 17% stating they have between
€50 and €100 a week. And 19% of respondents said they have more than
€200 a week available. It is interesting to note that even though the majority
of participants (26%) have less than €50 available 65% of those that gave
this answer are part of the 77% that explained they do save up money. In
relation to saving moneythe research yielded information mirroring findings
that had already emerged in other parts of Europe way back in 2012 (Dol-
phin, 2012). 77% of participants explained that they mostly save up money for

travel, education, car and property.

Do You Save Money?

Yes

No

Fig. 11: Saving Money

Reason for Saving up Money Percentage
Traveling 57%
Education 34%

Car 5%
House/Property 4%

Table 3: Reason for Saving Up Money
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Participants also listed what they spend their money on. The majo-
rity of the responses were related to food and beverages, followed by going
out with friends (58%) and hobbies (36%). Education was the fourth most
recurring element with 19% of respondents listing it as a section on which
they spend their money, which is the opposite of what research in the rest of
Europe shows. This might be attributed to the fact that locally, education for
Maltese individuals, is free up till university level, thus there is not the pres-

sure of taking student loans or paying course fees.

Substance Use
When asked about consumption of legal and/or illegal substance
use, both questions resulted in the larger number of responses being "no", as

seen in Fig. 12 and Fig. 13.

Consumption of legal Substances
1%

m Cigarettes
m Alcohol
m No

m Others

Fig. 12: Consumption of Legal Substances
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Consumption of illegal Substances

1%

= Cannabis

m Performance enhancers
drugs

P

m Party-drugs
= None

m Ketamine

Fig. 13: Consumption of lllegal Substances

This research was carried out while the legalisation in relation to
cannabis was taking place. However, during the design of the questionnaire,
cannabis for medication purposes was still in its initial phases, thus still most-
ly seen as an illegal substance. Out of the total respondents, 19% of partici-
pants asserted they make the use of cannabis on a regular basis preceded by
cigarettes (20%) and alcohol (22%). Given that both alcohol and cigarettes
are substances that have been culturally accepted as legal for years, it would
be interesting to see whether the recent legalisation of cannabis will lead to

a similar trend with an increase in its consumption.

Participants were also asked to explain what pushes them to resort
to substance use, with the answer yielding most responses, 57%, being that
of coping with stress and for mental health reasons. As seen in the figure be-
low, 17% of participants resort to substance use out of boredom, followed by

16% being seen as a new experience to try.
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Reasons for Drug Use
60%

57%
50%

40%
30%

20%

10% 17% 16%
0%

Stress/Mental Peer Pressure Boredom New Experiences
Wellbeing

Fig. 14: Reasons For Substance Use

Out of the 57% of respondents resorting to substance use due to
stress or because of mental health issues, 67% are either in gainful employ-
ment (working on a full-time basis) or else full-time students. 22% of respon-
dents study or work part-time. The majority of young people using substances
for stress/mental health reasons are between the ages of 15 and 19 years old,
followed by those being between 20 and 24 years of age and lastly those
between the ages of 25 and 29 years old, as shown in Fig. 15. It is important
to notice that the largest amount of responses yielded from the group of
people who were affected by COVID-19 at the fulcrum of a main developmen-

tal stage, that of adolescence.
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Substance Use due to
Stress/Mental Health Reasons

3%

= 15-19 years old

m 20-24 years old

m 25 to 29 years
old

Fig. 15: Substance Use due to Stress/Mental Health

Mental health

Given the strong connection between adolescence and mental
health in its various implications, this research also looked into mental health
difficulties young people suffer from. Participants were provided with a list of
the most common mental health condition symptoms, among which anxiety,
chosen by 23% of participants, was the most mentioned mental health diffi-
culty, followed by lack of motivation being chosen by 22% of participants. Fig.

16 gives a more detailed representation of the answers provided.



m Anxiety

= Lack of motivation
m Constant fatigue

m Nightmares

m Problems with sleep
m Loss of apetite

= Increase of appetite
= Addiction

» Other

Fig. 16: Mental Health

Mental Health
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Biggest influences and why?

46% of respondents expressed their biggest influences in life come
from the internet, followed by 26% who chose daily life as a response and
28% ticked the option "both". When the same questions was asked to youth
workers, their answer reflected the same notion, with six out of the eight
youth worker participants answering spontaneously “Social Media", adding
also that the weight of influence increases with the number of likes, creating

what are commonly known as influencers.

When enquiring about the nature of the impact of influencers on
young people, the answers the youths provided and those extracted from
the youth workers' interviews produced opposing results. As the table below
shows the most common reason for following influencers was that of them ha-
ving a positive attitude, followed by being a source of motivation and being
smart people. Youth workers’ answers portray different results with seven
agreeing that as Maria explained influencers are “a healthy way in general,
but the majority focus on how they look and what people should do” (Maria).
According to Stephanie, however, influencers are not healthy explaining
that “Certain influencers are there as an image on how to look better and
young people try to copy that image and then the self-esteem issues come”.
Yet when looking at the responses of young people only 24 respondents ex-

plained they followed influencers because they are beautiful.

When young people were asked what influences them, the highest
percentage of influence stems from people whereas they are least inspired
from the internet with only 2% of respondents choosing this option. Other ins-
pirations are books, culture, money and life. Fig. 17 provides a more detailed

explanation.
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What Inspires Youths

3% 2%

= People

m Lifestyle and motivation
m Books

= Music

m Culture

= Money

m Therapy

= Online

Fig. 17: What Inspires Youths

Participants were then asked to explain what are the reasons people

inspire them.
Reasons for Inspiration
Other
They have the perfect life
They are talented 35%
They support followers
They motivatr followers
They are smart
They are rich
They are beautiful
They are successful
Portray a positive attitude

0% 10% 20% 30% 40% 50% 60% 70% 80%

Fig. 18: Reasons for Inspiration
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Topics of interest

The topic young people care the most about is related to health care
with 20% of participants choosing it. As a topic of interest, this is closely
followed, by environment and climate-related issues chosen by 19% of par-
ticipants. Issues related to the education system has been chosen by 18% of
participants and 17% chose social in-equality. 10% of participants chose the
topic of inclusion of people with a disability. 5% of participants chose both
the topic of global crime and terrorism as well as the job market. The topic of

mental health was chosen by only 1% of participants.

Topics of Interest

m Environment and
climate

m Health care 1%
m Mental health

= Education

m Global crime &
terrorism

= Migration
m Social inequality
Job market
18% 1%

m Inclusion of people
with a disability

= None

Fig. 19: Topics of Interest



Family influences

As various resedrches showed, discussed already within the litera-
ture section, family plays an enormous influence on young people, which is
what youth workers also assert. Jacob explained that the family has a big in-
fluence, explaining that love and support are key for young people to not take
up certain addictions. Stephanie explained that families would still influence
their children, even though they would rebel. Maria pointed out that children
who are in care might not be aware of who their family of origin is, thus “then
they may be influenced by their careers”. Results from the questionnaire did
neither support nor deny the above notion. However, when asked how much
time young people spend with their family members, the majority explained
they spend more than 5 hours (43% of respondents) where the lowest percen-

tage was that related to spending less than two hours with family members.

Time Spent with Family Members

m Less than 2 hours daily
m 2 to 3 hours daily

m 3 to 5 hours daily

= More than 5 hours daily

Fig. 20: Time Spent with Family Members
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Social media

Social media was mentioned by all of the youth workers interviewed
as the means through which youths get influenced from. As Stephanie ex-
plained, “who is getting the most likes are the ones which influence the most”.
In fact, the data gathered from the questionnaire supports this on several
fronts. As seen from the chart below, 43% of participants spend more than 8
hours on social media with a Smartphone being used 98% of the time. One
of the interview questions asked the reason for using technological devices,

showing that the main reason is due to boredom.

Reason for Device Use
School 17%
Work 20%
University/Studies 13%
Boredom 33%

Private Reasons 16%

0% 5% 10% 15% 20% 25% 30% 35%

Fig. 21: Reasons for Device Use

Young people participating in the research were asked to choose
the Social Media platform they use, as a means of understanding from where
social media influences might stem. Participants had the liberty of choosing
several options. The questions yielded a total of 533 different responses, as
participants could choose multiple sites. As shown in the table below the site

mostly used is Facebook.



Platform Number of Reponses
Discord 1
Facebook 106
Instagram 108
LinkedIn 9

Messenger 4
Pinterest 53
Reddit 1
Snapchat 39
Switch 1
TikTok 9
Twitch 1
Twitter 26
WhatsApp 3
Youtube 98

Table 4: Online Sites Used
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Politics and family

From the interviews, youth workers asserted that young people are still highly
influenced by who their family votes for. All of the youth workers gave similar
answers to what Stephanie explained when she asserted that “there is still
the dependence on which side the family sides even though we try and make
them aware that they have a right for their opinion, and the right to vote, it
still resorts to what the family does”. Participants, however, gave an opposite
answer with 54% responses stating they would vote out of their own free will.
38% of responses were related to young people not wanting to vote provi-
ding various reasons, whereas only 8% of responses reflected what the youth

workers asserted.

Influences When Voting

8%

m Vote out of own will

= Not voting at all

m Vote according to
family political
affiliation

Fig. 22: Influences When Voting
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Theme 5: The Future

This section looks into the view young people have of the future, in
four areas. These areas are family life, their fears, where they see themselves

in 10 years' time and in general in the future.

Fears

Participants were asked to list what their fears are. Most of the
answers given were related to future situations, such as fear of failing chosen
by 70% of respondents, followed by fear of unemployment, selected by 52% of
respondents. It is interesting to note that death was one of the least chosen
responses, contrary to what emerged from past research, that found that
the fear of death decreases as age increases, putting the participants of this
research fearing death at a higher degree (Roy & Mollah, 2015). However, lo-
cally it could be that other factors, such as fear of employment, are stronger
due to recent life events (COVID-19), because of which a substantial amount
of people in local society as well as throughout the world lost their job. The
table below gives a detailed description of what young people fear the most.
Looking at the table below. one notices that 31% of respondents fear beco-
ming homeless, which might be seen as quite atypical given that there is no
legislation or definition about homelessness and It is rare to see someone

living on the streets in Malta, thus giving the perception it is does not exist.
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Fears

80%

70%

60%

50%

40%

30%

20%

10%

0%

Fig.23: What They are Afraid of

The future

Questions were also asked to acquire an understanding of where
young people see themselves in the future, in general but also at a specific
time: in 10 years' time. When asked where they would be in the general un-
derstanding of it, young people provided specific life scenarios, such as being
in a stable job (55%) and owning a house (8%). 8% of participants stated that
they do not see a future. When asked where they would be in 10 years’ time,
the answers provided show the majority see their future life locally, with 60%
stating they would be living in Malta. 22% stated they would be living abroad

whereas 18% do not know where they would be.



Where do you see yourself?

= Stable Job
1%

1|

m Owning a
House/Apartment

m Traveling

m Don't See a Future
= Happy

m Homeless

m Mentally Stable

» Graduated/With a
Diploma

Fig. 24: Where do You See Yourself in the Future?

In 10 years' time

18%

= Malta
= Abroad
m Don't Know

Fig. 25: Where do You See Yourself in 10 Years?
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Employment

As discussed in the previous section, 58% of participants see them-
selves in a stable job. When exploring the career paths young people would
like to work in, no specific employment sector seems to be prevailing over the
others. The most popular sectors are Economics and Accounting, chosen by
16 % of respondents together with Medicine, 13%. They are closely followed
by Education and Art, both chosen by 12% of respondents. The least chosen
area with only 1% of respondents is related to cooking, whereas 2% of parti-

cipants did not have a specific employment path in mind.
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Fig. 26: Field of Interest for Future Employment

Family life
Participants were asked to consider the possibility of having a family
themselves in the future. More than half of the participants, 58%, explained

they want a family. 23% of participants said they want to get married, 10%



specifically stated they only want a partner, followed by 9% of participants

stating they do know whether they want a family or not.

Do you want a family?

AN

= Family
m Married
= Only want a partner

= | don't know

Fig. 27: Desire for a Family



Conclusions ancd Recommendations

This research explored aspects of what makes part of the local young
people’s cultures. There were two phases to the study; the first being that
of interviewing youth workers and the second being that of young people
answering an anonymous online questionnaire, shared via Facebook. The re-

search yielded interesting results from the 119 questionnaire responses.

Recommendations

* The same study could be carried out every three to five years for up to five
times to see how the concept and understanding of youth culture evolve

with time and what are the factors influencing those changes.

*  While this study focused on getting an in-depth understanding of youth
workers' perspectives and a wide range perception of what comprises
the culture of youths, it would be interesting to get an in-depth unders-

tanding of youth culture from the young people’s perspective.

» Taking up the different sections, such as use of media or use of time and
exploring in a more detailed research that specific aspect for the diffe-

rent ages that fall under the category of youths.

* Anxiety seems to be on the increase. Support systems, such as the provi-

sion of skills aiding as tools to contain the symptoms, should be set.
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Appendix B: Participant's Consent Form

Participant's Consent Form

The Culture of Youths in Malta: Quantitative Research

I, the undersigned, give my consent to take part in the study conducted by

YMCA Valletta. This consent form specifies the terms of my participation

in this research study.

1.

| have been given written and/or verbal information about the purpose
of the study; | have had the opportunity to ask questions and any ques-

tions that | had were answered fully and to my satisfaction.

| also understand that | am free to accept to participate, or to refuse or
stop participation at any time without giving any reason and without
any penalty. Should | choose to participate, | may choose to decline to
answer any questions asked. In the event that | choose to withdraw from
the study, any data collected from me will be erased. This can be done
up to one month after the interview as otherwise erasure of data would
render impossible or seriously impair achievement of the research objec-
tives. The latter directly reflects the exemptions provided for in the GDPR
Article 17(3)(d). Any data collected from this research will be used solely
for purposes of this study.

| understand that | have been invited to participate in a survey in which
the researcher will ask questions regarding the culture of youths in Malta.
| understand that if | am not comfortable with a question, | can choose

to leave it open.

| understand that my participation does not entail any known or antici-

pated risks.



10.

1.

| understand that there are no direct benefits to me from participating
in this study. | also understand that this research may benefit others by
helping to develop new techniques for other clients who may not benefit

frommainstream techniques.

| understand that, under the General Data Protection Regulation (GDPR)
and national legislation, | have the right to access, rectify, and where ap-
plicable, ask for the data concerning me to be erased. In order to erase
data, | need to inform the researcher of my intent to do so up to one mon-

th after the interview.

| have been provided with a copy of the information letter and unders-

tand that | will also be given a copy of this consent form.

| am aware that, if | give my consent, the results of the survey are going to

be used for a conference and booklets will be made of it.

| am aware that, if | give my consent, extracts from the survey may be re-
produced in outputs, using a pseudonym [a0 made-up name or code e.g.,

respondent A].

| am aware that my identity and personal information will not be revealed

in any publications, reports or presentations arising from this research.

If | am distressed during this study, the researcher has my consent to

share this distress information with my therapist for my own safety.

| have read and understood the above statements and agree to partici-

Name of participant:
Signature:

Date:

pate in this study.
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Appendix C: Interview Questions for Youth Workers

Interview Questions
The Culture of Youths in Malta: Quantitative Research

This study is part of a Research being carried out by YMCA on the unders-
tanding of the Culture of Local Youths.

1. In which area of youth work you work?
2. What are the main difficulties you face?

3. Do you notice an inconsistency in attendance of activities organised by

you/your organisation?
4. Which topics are most important to the age groups you work with?
5. How could young people be motivated to participate in voluntary work?
6. Do you think young people resort to nonprescribed drugs?

7. Are you aware of any of the non-prescribed drugs young people resort

to?
8. Do you see any reasons why they resort to them?
9. Where do the biggest influences come from?

10. Do you think online influencers are healthy for the psyche of young

people? Why?
1. What do young people spend most of their money on?
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12. What do you think are young people's opinions towards diet culture

such as anorexia or bulimia?

13. How much awareness do you feel is there related to eating disorders?

14. What do you think are young people's opinions on mental illnesses?

15. Is an increase in psychological or psychosomatic problems noticeable

in your area of work?

16. How do young people position themselves politically?

17. In your opinion what is the influence families have on young people
in general?

18. In your opinion what is the influence families have on young people

when t comes to politics?

19. Would you like to add anything else?
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